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4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 44.4 years old (.8% younger than average)
and have a $174,502 (43.% higher than average) annual household income.
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2.6% or 66,504 of MINNEAPOLIS-ST. PAUL DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 46.5 years old (3.1% older than average)
and have a $162,762 (33.2% higher than average) annual household income.
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3.1% or 50,011 of ST. LOUIS DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 40.5 years old (10.3% younger than
average) and have a $122,399 (14.5% higher than average) annual household income.
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3.2% or 39,570 of CINCINNATI DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 47.5 years old (5.6% older than average)
and have a $160,689 (47.2% higher than average) annual household income.
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8.1% or 89,523 of WEST PALM BEACH-BOCA RATON DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 41.3 years old (10.4% younger than
average) and have a $122,448 (9.7% higher than average) annual household income.
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4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 49.% more likely to be a college graduate,
17.2% more likely to work full-time, 23.6% more likely to be married, 18.6% more likely to be a parent of

1 or more children under 18.
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more children under 18.
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2.6% or 66,504 of MINNEAPOLIS-ST. PAUL DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 38.8% more likely to be a college graduate,
9.3% more likely to work full-time, 8.8% more likely to be married, .8% more likely to be a parent of 1 or
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3.1% or 50,011 of ST. LOUIS DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 27.1% more likely to be a college graduate,
26.8% more likely to work full-time, 5.2% less likely to be married, 61.4% more likely to be a parent of 1

or more children under 18.
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3.2% or 39,570 of CINCINNATI DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 85.2% more likely to be a college graduate,
33.8% more likely to work full-time, 27.8% more likely to be married, 18.% less likely to be a parent of 1

or more children under 18.
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8.1% or 89,523 of WEST PALM BEACH-BOCA RATON DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE!
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 10.9% more likely to be a college graduate,
14.8% more likely to work full-time, 1.1% more likely to be married, 13.6% more likely to be a parent of

1 or more children under 18.
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114t b Stage in Life: Adults 25 - 64
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4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 19.8% more likely to own their home, 49.1%

more likely to own a higher valued home, 20.6% more likely to have a single-family home, 24.2% more
likely to have a dog.
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m Own/Rent/Other: Adults 25 - 64
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who Own or Lease an ELECTRIC VEHICLE B MINNEAPOLIS-ST. PAUL

2.6% or 66,504 of MINNEAPOLIS-ST. PAUL DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 21.5% more likely to own their home, 15.2%
more likely to own a higher valued home, 15.7% more likely to have a single-family home, 20.% more
likely to have a dog.
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3.1% or 50,011 of ST. LOUIS DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 16.8% more likely to own their home, 6.5%

more likely to own a lower valued home, 23.% less likely to have a single-family home, 41.8% more likely

¢ Pets in Home:Adults 25 - 64
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3.2% or 39,570 of CINCINNATI DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 29.6% more likely to own their home, 49.4%
more likely to own a higher valued home, 21.9% more likely to have a single-family home, 1.% more likely

to have a dog.
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8.1% or 89,523 of WEST PALM BEACH-BOCA RATON DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 4.% less likely to own their home, 46.3% more
likely to own a higher valued home, 12.9% more likely to have a single-family home, 31.% less likely to

have a dog.
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4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 3.7% more likely to look up D-I-Y advice online,
8.8% more likely to always vote in local elections, 27.5% more likely to belong to a gym, 28.7% more likely
to fly domestic past yr.
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2.6% or 66,504 of MINNEAPOLIS-ST. PAUL DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 10.% more likely to look up D-I-Y advice online,
46.5% more likely to always vote in local elections, 22.% more likely to belong to a gym, 15.8% more likely

to fly domestic past yr.
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3.1% or 50,011 of ST. LOUIS DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 31.3% more likely to lock up D-I-Y advice
online, 29.5% less likely to always vote in local elections, 79.3% more likely to belong to a gym, 13.7%
more likely to fly domestic past yr.
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3.2% or 39,570 of CINCINNATI DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 8.9% more likely to look up D-I-Y advice online,
46.9% more likely to always vote in local elections, 137.% more likely to belong to a gym, 67.3% more likely

to fly domestic past yr.
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8.1% or 89,523 of WEST PALM BEACH-BOCA RATON DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 4.3% less likely to look up D-I-Y advice online,
56.5% less likely to always vote in local elections, 39.6% less likely to belong to a gym, 7.2% less likely to fly
domestic past yr.
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Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle



Past 30-days QSR Users: Adults 25 - 64

=-‘ xl 1time
s
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5 times

6-9times

17.6%

#'who Own or Lease an ELECTRIC VEHICLE

musa

Total Monthly QSR Users: Avg. Monthly QSR Meals:

84.4%

85.9%
eme Iz

4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 1.8% less likely to use QSRs past mo., 13.2%
more likely to use Sit-Down Restaurants past mo., 12.3% more likely to use Casinos past yr., 48.% less likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time

16.7%

10times or more E

= who Own or Lease an ELECTRIC VEHICLE mUSA

hly Sit-Down R nt Meals:
82.1%
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Total Monthly Sit-Down Restaurant Users:  Avg. M
72.5%
123,973.4

Drank Past 30-days: Adults 25 - 64
tiquor
Ay Type o Baer

Wine  pyveyen
Imported Beer i

47,423,177 27.7%

Domestic Regular Beer

46,472,931 27:2%
Domesti ight Bee
Microbrew / Craft Beer m 19,

31.9%
4%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

II
meican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own or Lease an ELECTRICVEHICLE [BAR0SSNNI 25.2%

22.0%

Piza Chinese  Coffes  malan  wings/  Bagel/ Steakhouse Upscale  indian
House / Burgers | Donut/ haif
Caffee ar sports Bar  Bakery Other
Asian
= who Own or Lease an ELECTRIC VEHICLE musA

(T2 57,562,014

-' Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 25 - 64

i /[ Cannabis
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Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

Cigarettes
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Past 30-days QSR Users: Adults 25 - 64
= [P I

% S e 14.0%

3times 9. 1:1_5%
4 times
Sine:
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® who Own or Lease an ELECTRIC VEHICLE B MINNEAPOLIS-ST. PAUL

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.4%

88.3%

S

to smoke cigarettes.

2.6% or 66,504 of MINNEAPOLIS-ST. PAUL DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 1.1% less likely to use QSRs past mo., 10.3%
more likely to use Sit-Down Restaurants past mo., 24.6% less likely to use Casinos past yr., 62.6% less likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time T21.6%

2 times

16.9%

3 times 13.7%
4 times

5 times
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"

10times or more 3
= who Own or Lease an ELECTRIC VEHICLE = MINNEAPOLIS-ST. PAUL
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R nt Meals:
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Drank Past 30-days: Adults 25 - 64

Any Type of Beer

1,161,717 46.2%

Liquor  rwreren 45.8%
Domestic Regular Beer
Domestic Light Beer
Wine

Imported Beer

Microbrew / Craft Beer

® who Own or Lease an ELECTRIC VEHICLE W MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-Jul 25
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Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)
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Wouse | Burgers / oonut f hal /

Calfee Bar Sports Bar Bakery Other
Asian

= who Own or Lease an ELECTRIC VEHICLE W MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own or Lease an ELECTRIC VEHICLE 14.3%
13.8%

MINNEAPOLIS-ST. PAUL XI5 0]

-' Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub g5

Upscale Restaurant

Sports Betting

Other Gambling

6.4%
Spa M 3.1%

1,069,140

hs: Yes

Used Past 30-days: Adults 25 - 64

Vape

i /[ Cannabis

(Casinos visited past 12
= MINNEAPOLIS-ST. PAUL
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Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

Cigarettes

% who Own or Lease an ELECTRIC VEHICLE = MINNEAPOLIS-ST. PAUL



3.1% or 50,011 of ST. LOUIS DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 2.6% more likely to use QSRs past mo., 23.8%
more likely to use Sit-Down Restaurants past mo., 46.2% more likely to use Casinos past yr., 44.8% less likely
to smoke cigarettes.

1time ¢

2 times

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

2 times

3 times F 3 times

4 times im 4 times

5 times mm 5 times
o-times h 5-oumes Ll
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= who Own or Lease an ELECTRIC VEHICLE

Total Monrbl'y QSR Users:

W ST. LOUIS

Avg. Monthly QSR Meals:
0.0%
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Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

= who Own or Lease an ELECTRIC VEHICLE m ST. LOUIS

Drank Past 30-days. Adults 25 - 64

Liguor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

587 9%
Microbrew / Craft Beer msg:s'a%
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Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)
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Pia  Chinese  mesicn  wings/  Coffes  makan  Steakhouss Band. dpacn
Burgers | Mouse |
Spors Bar Coffee Bar nahry

seafood

=who Own or Lease an ELECTRIC VEHICLE ST, LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own or Lease an ELECTRICVERICLE (@00 8.6%

DALV 320,481 20.0%

Past 12 months Casino Activities: Adults 25 64

Slot Machines

4&4 0ag 30.3%

Table Games (Craps, Poker, etc.)

Bar / Nightclub Mm
Upscale Restaurant
Sports Betting o

Stage Show / Concert 8.3%

Other Gambling Esigz

83 1.7%
Spa 2.0%

38.1%

Casinos visited past 12

600,380
hs: Yes

Used Past 30-days: Adults 25 - 64

Vape

i /[ Cannabis

mwho Own or Lease an ELECTRIC VEHICLE mST. LOUIS

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

Cigarettes
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3.2% or 39,570 of CINCINNATI DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 6.7% less likely to use QSRs past mo., 11.9%

more likely to use Sit-Down Restaurants past mo., 7.7% less likely to use Casinos past yr., 61.3% less likely to
smoke cigarettes.

Past 30-days QSR Users: Adults 25 - 64
g 1time [ ]

2 times
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10times or more

10times or more
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Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
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Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A own Restaurant Meals:
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Drank Past 30-days: Adults 25 - 64
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|

Microbrew / Craft Beer 43.¢
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Slot Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert
Other Gambling

Spa

w who Own or Lease an ELECTRIC VEHICLE

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restlur-|| Used Past 30-days)
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= who Own or Lease an ELECTRIC VEHICLE BCINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own or Lease an ELECTRIC VEHICLE 20.7%

CINCINNATI 21.5%

266,577

-' Past 12 months Casino Activities: Adults 25 - 64

41‘?, 165

E 1.8%

9.1%
- 2.5%
84,918 6.8%
00.0%
2.6%

00.0%
1.7%

33.6%

539,344

Casinos visited past 12 months: Yes

mCINCINNATI

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

Used Past 30-days: Adults 25 - 64

Cigarettes Marijuana / Cannabis Vape
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Past 30-days QSR Users: Adults 25 - 64

3%
J oo
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6-9times r
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= who Own or Lease an ELECTRIC VEHICLE

Total Monthly QSR Users:
78.4% 83.9%

W WEST PALM BEACH-BOCA RATON

Avg. Monthly QSR Meals:

N

smoke cigarettes.

8.1% or 89,523 of WEST PALM BEACH-BOCA RATON DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 6.5% less likely to use QSRs past mo., 5.3% less
likely to use Sit-Down Restaurants past mo., 14.4% more likely to use Casinos past yr.,, 77.2% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64
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Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)
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=who Own or Lease an ELECTRIC VEHICLE B WEST PALM BEACH-BOCA RATON

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle
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4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 28.4% more likely to have a 401K, 39.2% more

likely to have an Auto Loan, 98.% more likely to Invest/Trade Stocks Online, 25.% less likely to pay with their
Debit Card.

mﬁdlnvestments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

401K Plan

IRA (Individual Retirement Account)

59,225,564

34
Stocks or Stock Options
Mutual Funds S
Money Market Funds m%m.zx
529 Plan / College Savings Plan m% 16.4%

Other (Crypto / NFTs / Metals, etc.) ms%n.m

9.0%
6.6% 7.7% 5.8% a6% 4.5%

13.5% b ’ 3 -
Bonds m]% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
12.1% Account Mortgage Loan or Home
Second Home or Real Estate Property o Equity toan
® who Own or Lease an ELECTRIC VEHICLE mUSA # who Own or Lease an ELECTRIC VEHICLE B USA

Professional Services Used*: Adults 25 - 64 B\ Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service <
L : 31,579,587 18.5%
Online Investing / Stock Tradi S =
' e/ Rl 26612260 15.6%
24,857 811 14.5%
1,063,5 12.7%
A t
oot 14,430,474 8.4%
Insurance Agent at a Local Office (not online) e
6.0%
a 7 5.5%
Real Estate Agent.
he 5,675 BRE )

7.8% 7.9%

4.0% 4.3%
. s .

Estate Planning m_m - : I ... - . N ... |

N ) 0. 6% (*Past 12 Menths) VISA PayPal Venmo Zelle DebitCard  MasterCard  Apple Pay CashApp GooglePay American StoreCredit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney 11% Express card Messenger

# who Own or Lease an ELECTRIC VEHICLE W USA # who Own or Lease an ELECTRIC VEHICLE B USA

USA USA Projection Scarborough R1 2026: Sep24-Jan26 Qual intab 1,225
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2.6% or 66,504 of MINNEAPOLIS-ST. PAUL DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 2.9% more likely to have a 401K, 48.9% more likely
to have an Auto Loan, 60.6% more likely to Invest/Trade Stocks Online, 18.7% less likely to pay with their
Debit Card.

mﬁ ‘Investments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

IRA (Individual Retirement Account)

1,104,674 43.9%

Stocks or Stock Options
137 28.8%
Mutual Funds
19.4%
Money Market Funds m

529 Plan / College Savings Plan ml‘:;:‘

11.6%
Bonds mﬂ %

15.7%

Other (Crypto / NFTs / Metals, etc.) m Checking Debitor ATM  Savings  CreditCard  Online Mokile Home  OnlineBil Autoloan  Money Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Banking Mortgage Paying Market  Deposit{CDs) Improvement  Home
7.5% Accourt Loanor Home Mortgage
Second Home or Real Estate Property 5% Equity Loan
¥ who Own or Lease an ELECTRIC VEHICLE B MINNEAPOLIS-ST. PAUL ® who Own or Lease an ELECTRIC VEHICLE = MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 25 - 64 'm'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service

594,206
Financial Planner s -
547,539 21.8%
Online Investing / Stock Tradi SR =
wrssng
Insurance Agent at a Local Office (not online) e
8.9%
08 27.0%
Accountant =
zor.mn 8.2% I .
3.1%
2.9%
5.5%
Estate Planni
state Planning n%

Real Estate Agent

6.5% 7.1%
3.5% 3.8%

. 20.0% (*Past 12 Months) Visa payPal Venmo  DebitCard MasterCard  Apple Pay Zelle GooglePay  American  Cash App  Store Credit  Discover  Facebook Square Cash Samsung Pay
Divorce / Family Attorney ot Express card Messenger
® who Own or Lease an ELECTRIC VEHICLE = MINNEAPOLIS-ST. PAUL ® who Own or Lease an ELECTRIC VEHICLE B MINNEAPOLIS-ST. PAUL
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ﬁdlnvestm ents Owned
m 2

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

® who Own or Lease an ELECTRIC VEHICLE

3.1% or 50,011 of ST. LOUIS DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 15.% more likely to have a 401K, 23.1% more

likely to have an Auto Loan, 49.9% more likely to Invest/Trade Stocks Online, 35.2% less likely to pay with
their Debit Card.

Adults 25 - 64

Financial Services Has and/or Uses: Adults 25 - 64

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Own or Lease an ELECTRIC VEHICLE W ST. LOUIS

Professional Services Used*: Adults 25 - 64

Tax Preparation Service
Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Divorce / Family Attorney

ST. Louis DMA Scarborough R2 2025: Aug24-Jul25

142,683 .
5.0%
8.
3.
Real Estate Agent
6.8%
2.7%

# who Own or Lease an ELECTRIC VEHICLE

(*Past 12 Menths)

'E'Past 3-Months Payment Methods Used: Adults 25 - 64

82%  7.0% 6.6% 5.5% 4.8%

3.7%

visa Debit Card Venmo MasterCard Zelle ApplePay  CashApp  GooglePay Store Credit  Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger

® who Own or Lease an ELECTRIC VEHICLE WST.LOUIS

99
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401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan
Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

® who Own or Lease an ELECTRIC VEHICLE

3.2% or 39,570 of CINCINNATI DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 34.3% more likely to have a 401K, 44.3% more

likely to have an Auto Loan, 114.9% more likely to Invest/Trade Stocks Online, 19.% less likely to pay with
their Debit Card.

i

q

Financial Services Has and/or Uses: Adults 25 - 64

14.5%
9.4%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced Home

® who Own or Lease an ELECTRIC VEHICLE B CINCINNATI

Professional Services Used*: Adults 25 - 6

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not onfine)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

® who Own or Lease an ELECTRIC VEHICLE
CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25

I

\

L S

'E'Past 3-Months Payment Methods Used: Adults 25 - 64

17.7% 04%
17.7% 10.5% 10.4%
0.7% 24%
(*Past 12 Menths) PayPal visa Venmo DebitCard MasterCard Zelle CashApp  ApplePay Google Pay Store Credit  American Discover Facebook  Square Cash Samsung Pay
Car Express Messenger
® who Own or Lease an ELECTRIC VEHICLE B CINCINNATI
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Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan



Adults 25 -

8.1% or 89,

523 of WEST PALM BEACH-BOCA RATON DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
64 who Own or Lease an ELECTRIC VEHICLE are 57.6% more likely to have a 401K, 2.2% less likely

to have an Auto Loan, 35.4% more likely to Invest/Trade Stocks Online, 37.5% less likely to pay with their
Debit Card.

mﬁdlnvestments Owned: Adults 25 - 64

401K Plan

529,050 47.7%

353,263 31.9% o
287,750 25.9%

20.6%
12.1%

18,260 20.4%
pLEXST 9.3%
6.7%
9.0%

1.2%

B <

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)

Bonds

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 25 - 64

hh

5.8% 5.8%

oz 27% 3% 165
7 R W e

Mobile

Savings Credit Card Online

39B7%
Second Home or Real Estate Property & 5.9% Online Bill Home Autoloan  Money  Certificates of Personal Loan Studentloan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
o 7.4% Account Loanor Home Mortgage
529 Plan / College Savings Plan E 5.5% Equity Loan
W who Own or Lease an ELECTRIC VEHICLE W WEST PALM BEACH-BOCA RATON #® who Own or Lease an ELECTRIC VEHICLE B WEST PALM BEACH-BOCA RATON
Professional Services Used*: Adults 25 - 64 'm'Past 3-Months Payment Methods Used: Adults 25 - 64
Tax Preparation Service y
Online Investing / Stock Trading
Accountant 151,253 13.6% o
B 4.9%
Insurance Agent at a Local Office (not online) m 12.1% @ [ ]
Real Estate Agent ﬁﬁ% 11.4% 10.6%
4.2% o 19% s 5%
Estate Planning E_,,:f“ » - . .m

3.4% (*Past 12 Months)

2.2%
® who Own or Lease an ELECTRIC VEHICLE

Divorce / Family Attorney

W WEST PALM BEACH-BOCA RATON
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PayPal

Store Credit  Discover  Square Cash  Facebook Samsung Pay
d Messenger
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 14 hours, 38 minutes and 36
seconds each week with All Forms of Media.

81.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 7 hours and 2 minutes each week listening to All Local
AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 23 hours, 57 minutes and 5 seconds '
each week with All Forms of Media.

77.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 6 minutes each week listening to All Local
AM/FM Radio, representing 6.6% of total time spent with all forms of Media.

97.7%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent 52.9%

Uso92 % \who Own or Lease anELECTRIC  MINNEAPOLIS-ST. PAUL

% of Total
Weekly H:M:

16.4%

Avg. Weekly
Hours:Minutes:

# who Own or Lease an ELECTRIC VEHICLE ® MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL ~ DMA  Scarborough R2 2025: Aug24-Jul25  QualIntab 60  MINNEAPOLIS-ST. PAUL  DMA  Scarborough R2 2025: Aug24-Jul25 ~ QualIntab 2,081 Hubbard Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. e St o for Anything

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle



Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 20 hours, 4 minutes and 47 seconds
each week with All Forms of Media.

90.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 5 hours and 2 minutes each week listening to All Local
AM/FM Radio, representing 6.7% of total time spent with all forms of Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 3 days, 6 hours, 1 minutes and 49 seconds
each week with All Forms of Media.

82.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 5 hours and 34 minutes each week listening to All Local
AM/FM Radio, representing 5.9% of total time spent with all forms of Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 8 hours, 26 minutes and 55 seconds
each week with All Forms of Media.

85.6% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 28 minutes each week listening to All Local
AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

B

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
sage %: 54.2%

who Own or Lease an ELECTRIC  WEST PALM BEACH-BOCA
VEHICLE RATON

% of Total

Weekly H:M:

= who Own or Lease an ELECTRIC VEHICLE ® WEST PALM BEACH-BOCA RATON

WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R12026:Jan25-Jan26 ~ Qual Intab 136 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R1 2026: Jan25-Jan26 ~ Qual Intab 2. HU Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. B e e for Anything _

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle



Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 1 days, 21 hours, 42 minutes and 42
seconds each week with All Forms of Ad-Supported Media.

78.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 29 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 3 hours, 56 minutes and 7 seconds
each week with All Forms of Ad-Supported Media.
74.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 5 hours and 31 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 20 hours, 4 minutes and 47 seconds
each week with All Forms of Media.

90.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 5 hours and 2 minutes each week listening to All Local
AM/FM Radio, representing 6.7% of total time spent with all forms of Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 0 hours, 33 minutes and 50 seconds
each week with All Forms of Ad-Supported Media.

79.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 5 hours and 9 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 1 days, 21 hours, 15 minutes and 26
seconds each week with All Forms of Ad-Supported Media.
83.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 12 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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55.6 minutes/day.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 6 hours and 31 minutes
each day with All Forms of Ad-Supported Media. 78.7% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 7 hours and 25 minutes
each day with All Forms of Ad-Supported Media. 74.5% listen to Local AM/FM Radio for an avg. of
47.3 minutes/day.

(Local Radio delivers 7.9% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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| Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 6 hours and 46 minutes
each day with All Forms of Ad-Supported Media. 88.2% listen to Local AM/FM Radio for an avg. of
39.5 minutes/day.

(Local Radio delivers 8.6% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64

(average week}

Grocery Stores.
Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
Banking/Financial/Real Estate (Websites/Apps)
News,/Weather /Sports (Websites/Apps)

Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,ete. (Personal & Work)
Games/Fantasy/Betting Sites

Local TV Stations

Amazon Pime/IMDb FireTv

Non-Premium Cable TV Networks.

Gas Stations/Convenience Stores

Toto! persons:

m 73 1% Avg. Hours+Minutes/day with All

Forms of Media: Adults 25 - 64

CINCINNATI

who Own or Leasean

ELECTRICVEHICLE
mwho Own or Lease an ELECTRIC VEHICLE m CINCINNATI

44.1 minutes/day.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 6 hours and 56 minutes
each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM Radio for an avg. of
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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(Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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- 6,587,317 or 78.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 55.6 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Audio.
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49,572 or 74.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 47.3 minutes every day representing 43.1% of all time spent
daily with Ad-Supported Audio.
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44,103 or 88.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 39.5 minutes every day representing 36.9% of all time spent
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- 31,442 or 79.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 44.1 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Audio.
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- 75,017 or 83.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 53.2 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Audio.
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- 6,587,317 or 78.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported

Local AM/FM Radio for an average of 55.6 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Audio.
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49,572 or 74.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 47.3 minutes every day representing 43.1% of all time spent
daily with Ad-Supported Audio.
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Reach % Audio: Adults 25 - 64
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44,103 or 88.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 39.5 minutes every day representing 36.9% of all time spent
daily with Ad-Supported Audio.
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31,442 or 79.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 44.1 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Audio.
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75,017 or 83.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 53.2 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Audio.
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and Classic Rock.

6,587,317 or 78.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country, Pop Contemporary
Hit Radio,

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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49,572 or 74.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Hot AC, Adult Contemporary, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

{Average Week)
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44,103 or 88.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported Local
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31,442 or 79.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Album Oriented Rock, Classic Hits,
and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64

{Average week)
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75,017 or 83.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Urban AC, Rhythmic Contemporary Hit Radio, Adult Contemporary,
Classic Hits, and Classic Rock.
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4,349,404 or 52.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 67.9 minutes every day representing 28.8% of all time spent daily
with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 64
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37,138 or 55.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 101.1 minutes every day representing 29.8% of all time spent
daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 64

% Time spent

26,784 or 53.6% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 90.9 minutes every day representing 36.7% of all time spent daily

with Ad-Supported Video.
Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Avg. Week All Video (Persons & % Reach): Adults 25 - 64
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69,531 or 77.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 41.6 minutes every day representing 39.5% of all time spent daily
with Ad-Supported Video.
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4,349,404 or 52.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported

Local TV Stations for an average of 67.9 minutes every day representing 28.8% of all time spent daily
with Ad-Supported Video.
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53.9% Avg. Hours+Minutes/day with Ad-Supported

... "Share of Ad-Supported Video" Video: Adults 25- 64

who Own or Lease an
33.2% ELECTRIC VEHICLE

45.7%

22.8% 21.8%

12.9% 12 2%

14. 8°/

8 80/
Weekly
Total A
Persons 3 9% 3 6%
Reached?

*4,349,40495,711,256 4,531,01695,353,843 4,510,98183,746,918 3,828,678/0,539,937 2,323, 15156 799 559 1,912, 03537 335,519 1,083, 15120 900,495 1,277, 91&4 739,919 1,008,67417,180,320 1,282,16&23,975,327
Local TV Cable TV Amazon YouTube Netflix

AppleTV+ Dlsney+ Paramount+
oaty
® who Own or Lease an ELECTRIC VEHICLE m USA

UsA USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab 1,225 Scarborough R12026: Sep24-Jan26 USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab 25,371 * Share of Everything
All Graphs and scefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. &

for Anything _

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle




37,138 or 55.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 101.1 minutes every day representing 29.8% of all time spent
daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 68.1% llshare OfAd-supported Video " Video: Adults 25 - 64
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26,784 or 53.6% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 90.9 minutes every day representing 36.7% of all time spent daily
with Ad-Supported Video.

Weekly 63.4% 63.6% Avg. Hours+Minutes/day with Ad-Supported

Reach % 61.7% 57f:§hare OfAd-Supported Video " Video: Adults 25 - 64
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14,256 or 36.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported Local
TV Stations for an average of 114.3 minutes every day representing 35.7% of all time spent daily
with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 59.9% ll’share OfAd_supported Video" Video: Adults 25 - 64
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69,531 or 77.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 41.6 minutes every day representing 39.5% of all time spent daily
with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 77.7% 79.0% ll’share Of Ad—SUppOftEd v"deo " Video: Adults 25 - 64
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' 4,349,404 or 52.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Movies, Local
News - Morning, and Game Shows.

Local TVStatmn Programs (Persons & % Reach): Adults 25 - 64
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' 37,138 or 55.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning,
National/Network News, Late Night Talk, and Dramas.
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Local TVStatJon Programs (Persons & % Reach): Adults 25 - 64
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26,784 or 53.6% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning, Game
Shows, Local News - Late, Court Shows, and Movies.
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Localu TVSt}ation Programs (Persons & % Reach): Adults 25 - 64
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

14,256 or 36.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Morning, National/Network News, Local
News - Evening, Late Night Talk, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 25-64
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' 69,531 or 77.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Movies,
Food/Cooking Shows, and Reality - Dating.
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Avg. Week All Digital (Persons & % Reach): Adults 25-64
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# Time Spent:

6,459,448 or 77.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Social Media for an average of 117.2 minutes every day representing 23.3% of all time spent daily
with Ad-Supported Digital Media.
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52,517 or 79.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported Social
Media for an average of 109.8 minutes every day representing 21.7% of all time spent daily with Ad-
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34,544 or 69.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported Social
Media for an average of 151. minutes every day representing 28.5% of all time spent daily with Ad-
Supported Digital Media.
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Avg. Week All mEigital (Persons & % Reach): Adults 25-64

% Tme spent:

21,554 or 54.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported Social
Media for an average of 151. minutes every day representing 21.7% of all time spent daily with Ad-
Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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75,671 or 84.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported Social
Media for an average of 160.6 minutes every day representing 36.1% of all time spent daily with Ad-
Supported Digital Media.

Avg Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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6,314,291 or 75.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 35.4 minutes every day representing 32.% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Socml;a! Media (Persons & % Reach): Adults 25 - 64
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| 24,945 or 37.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
YouTube Video for an average of 29.9 minutes every day representing 28.4% of all time spent daily
with Ad-Supported Social Media.
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34,544 or 69.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 37.7 minutes every day representing 25.1% of all time spent daily with
Ad-Supported Social Media.
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Facebook
Instagram
YouTube Video
Linkedin
TikTok

Reddit

X

Pinterest

Snapchat

Others{Rumble, Twitch, Gab, Par...

WhatsApp
tumblr
Blogs/Message Boards (read...

S —r

M W Avg. Hours+Minutes/day with all
mm Social Media: Adults 25 - 64
408 250 9%

m R

who Own or Lease an ST. LOUIS
. 18.2% ELECTRIC VEHICLE
w who Own or Lease an ELECTRIC VEHICLE m ST, LOUIS

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

.
i
2

H

Pi%e
2%
e
e
AP
28

YouTube Video
25:3

TikTok
17.6
Facebook
334

Snapch
Instagram Pinterest

29.1

YouTube Video
24.0

Instagram

27.6

Pinter
X est

LinkedIn i 6.1

10.0
Sna Blogs O

. /Me... t
TikTok | Reddit B
a

14.6 9.5 tu.. | We.

Facebook
55.8

# who Own or Lease an ELECTRIC VEHICLE

HST. LOUIS

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 25 - 64

Facebook
Instagram
YouTube Video
TikTok
Linkedin

X

Reddit
Pinterest

Snapchat

Others(Rumble, Twitch, Gab, Pa...

WhatsApp

Blogs/Message Boards (read...

tumblr

ST. LouIs

Tarol persons:

asien | e o0 e
-m—
m-mr—
mw Avg. Hours+Minutes/day with Ad-
mupparud Sor:meedm Adults 25 -
(226360 |~ 12200
B

i who Own or Leasean ST. LOUIS
MU ggg% ELECTRICVEHIOLE
m who Own or Lease an ELECTRIC VEHICLE m ST. LOUIS

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 59

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent:

D - =

1 AT g Y
e . fo
ERL R R

=
et
3

o 5
e 2 he >
ER ¥ 8 ER ¥

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

TikTok

Facebook S

37.7

LinkedIn
8.5

Snapc
Instagram hat

Pinterest

26.3 11.3 8.2

YouTube Video
24.2

Instagram
23.2

Snapch Pinter

LinkedIn fks

8.3

Facebook
48.2

® who Own or Lease an ELECTRIC VEHICLE

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

B ST. LOUIS
* Share of Everything



21,554 or 54.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 33.5 minutes every day representing 30.1% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Socml ‘Media (Persons & % Reach): Adults 25 - 64
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64,546 or 72.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 50.8 minutes every day representing 32.7% of all time spent daily with
Ad-Supported Social Media.
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| 6,314,291 or 75.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 35.4 minutes every day representing 32.% of all time spent daily with
Ad-Supported Social Media.
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24,945 or 37.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
YouTube Video for an average of 29.9 minutes every day representing 28.4% of all time spent daily
with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 79.9% Social Media: Adults 25 - 64
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s
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34,544 or 69.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 37.7 minutes every day representing 25.1% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.5% Social Media: Adults 25 - 64

"Share of Ad-Supported Social Media"
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’ 21,554 or 54.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 33.5 minutes every day representing 30.1% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 77.99% Social Media: Adults 25 - 64

"Share of Ad-Supported Social Media"
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64,546 or 72.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 50.8 minutes every day representing 32.7% of all time spent daily with
Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 640,073;
Social Media: 451,688; Local Radio: 422,317; Non-Prem. Cable: 207,728; Local TV: 171,321
reaching Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,249;
Social Media: 4,205; Local Radio: 3,355; Local TV: 1,770; Non-Prem. Cable: 1,765 reaching
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 3,004; Social Media: 2,499; Local TV: 1,341; Non-Prem. Cable: 1,161 reaching
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

All Other Digital Media: 5,117; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 2,025; Social Media: 1,315; Non-Prem. Cable: 856; Local TV: 557 reaching Adults 25
- 64 who Own or Lease an ELECTRIC VEHICLE.

All Other Digital Media: 3,011; Local
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,302; Local Radio: 4,614; Non-Prem. Cable: 2,672; Local TV: 2,164 reaching
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

All Other Digital Media: 5,876;
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7,928,473 or 94.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
58.8 minutes per day driving, seeing Billboards and Signs. 66.7% Listen to Local Radio Stations Out-
of-Home for an average of 39.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(average week]
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66,504 or 100.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 65.1
minutes per day driving, seeing Billboards and Signs. 63.2% Listen to Local Radio Stations Out-of-
Home for an average of 33.4 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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47,052 or 94.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 34.7
minutes per day driving, seeing Billboards and Signs. 74.7% Listen to Local Radio Stations Out-of-
Home for an average of 27.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25-64
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Avg. Hours+Minutes/day with Out-
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37,990 or 96.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 55.3
minutes per day driving, seeing Billboards and Signs. 67.3% Listen to Local Radio Stations Out-of-
Home for an average of 31.2 minutes/day.
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88,086 or 98.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 98.
minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local Radio Stations Out-of-
Home for an average of 37.6 minutes/day.
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7,928,473 or 94.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 58.8

minutes per day driving, seeing Billboards and Signs representing 38.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Weekly

Reach % "Share of Ad-Supported OOH Media"

L’
94,79 97.6% 97.1%
2:16

who Own or Lease an usa
ELECTRIC VEHICLE

83.0%

66.7% g5 0%

37.2% 34.6%
31.3%

20.5%

8.9%
Weekly

6.9% 6.8%

7.8%

6.5%

Total -

Persons ]

Reached: 4o s | 7:‘2u333|§;s70 ~AM/EM Radia > Wal dng m‘ﬁi?ﬁ?@fﬁ 'Grocery S 'S n'ppingslblfﬂgm HHealth Clubs) Gv'r??sz Restaurants & Bare  Stadiums & Arenas 'Air|mr1|:1s'um'm2
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

® who Own or Lease an ELECTRIC VEHICLE m USA

USA USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab 1,225 Scarborough R1 2026: Sep24-Jan26 USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

25,371 E * Share of Everything
.al for Anything 2

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle




66,504 or 100.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 65.1
minutes per day driving, seeing Billboards and Signs representing 47.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 64
el "Share of Ad-Supported OOH Media"

100.0% 100.0% 97.7%

who Own or Lease an MINNEAPOLIS-ST. PAUL
ELECTRIC VEHICLE

82.2%

69.7%

69.1%

38.2%
31.0% 31.9%
23.9%

17.4%

14.7%

8.6% 7.7%

7.3%
—— =
184,626 i 1,754,241
Gas

Weekly

Total 9

Persons F I

i 268,422 1,738,706 595,383 399 790,137 1 2,457,716 3,277 7 193,102 58 369,275 % -

Reached: i rds & Signs AM/FM Radio Walking in Towns, SHopping Nslls Grocery Stores Restaurants & Bars  Stadliums & Arenas Movie Theaters Office
Average (Weekly Drivers) Cities, Downtown Lobbies/Elevators ~ Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported

OOH Media:

® who Own or Lease an ELECTRIC VEHICLE ® MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL  DMA  Scarborough R2 2025: Aug24-jul25  QualIntab 60 MINNEAPOLIS-ST. PAUL DMA Searborough R2 2025: Aug24-Jul25 Qual Intab 2081 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved, = for Anything _ =

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle



47,052 or 94.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 34.7
minutes per day driving, seeing Billboards and Signs representing 28.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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37,990 or 96.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 55.3

minutes per day driving, seeing Billboards and Signs representing 41.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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88,086 or 98.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 98.

minutes per day driving, seeing Billboards and Signs representing 49.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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66,504 or 100.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 65.1
minutes per day driving an average of 37.9 miles each day and are 59.2% more likely to use MN 7
than the Metro average.

Top-26 Residential Zip Codes: Adults 25 - 64
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64
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47,052 or 94.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 34.7
minutes per day driving an average of 20.2 miles each day and are 118.% more likely to use Highway

Top-26 Employment Zip Codes: Adults 25 - 64
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64
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37,990 or 96.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 55.3
minutes per day driving an average of 32.2 miles each day and are 181.4% more likely to use
Loveland - Madeira Road than the Metro average.

Top-26 Residential Zip Codes: Adults 25 - 64
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Top-26 Employment Zip Codes: Adults 25 - 64
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64

1-95

Military Trail

Us 441

us1

Congress Avenue
Atlantic Avenue
Glades Road

Florida Turnpike
Linton Blvd

Boynton Beach Road
Southern Blvd
Okeechobee Blvd
Lake Worth Road
Forest Hill Blvd
Hypoluxo Road

PGA Blvd
Indiantown Road
Gateway Blvd
Northlake Bivd

Palm Beach Lakes Blvd
State Road 70

US 710/Beeline Highway
Donald Ross Road
Blue Heron Blvd
45th Street

Port St Lucie Bivd

= who Own or Lease an ELECTRIC VEHICLE

WEST PALM BEACH-BOCA RATON  DMA  Scarborough R1 2026: Jan25-Jan26  Qual Intab

88,086 or 98.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 98.
minutes per day driving an average of 57. miles each day and are 221.9% more likely to use Glades
Road than the Metro average.

78.9%
739,208 66.7%
55.3%
440,047 39.7%
52.9%
33.5%
49.3%
529,954 a7.8%

Avg. Hours+Minutes/day Driving:
Adults 25-64
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145 6.4%

82,30 A3
m}ﬁs’g&% Avg. Miles/Day’
Diiving:

5.3%
11.3%

>
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Top-26 Residential Zip Codes: Adults 25 - 64
33428
33436
33433
33470
33467
33463
33478
33415
33417
33446
33406
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Top-26 Employment Zip Codes: Adults 25 - 64
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. 1,799,614 or 21.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 28.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64

m—m
D ———
D —————
P — )
m-m.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

Books

New York Times (Daily)

Avg. Hours+Minutes/day with All

New York Times (Daily+Sunday)
Print Media: Adults 25 - 64

New York Times (Sunday)
Wall Street Journal (Daily)
Magazines

USA Today (Daily)

‘who Own or Lease an ELECTRIC usa

VEHIQLE

All Local Weekly Newspapers

Catalogs

= who Own or Lease an ELECTRIC VEHICLE mUsA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent.

o

USAToday (Daily)

a7

New York Times (Sunday)

New York Times
(DaitysSunday)

Newspaper(s)
(Daily+Sunday)
89

Local Daily
Nempapen( ) (Daily

Catalogs)
7.0

Catalogs
3.2

New York Times (Sunday)
106

USA Today (Daily)

Wall Sreet Journal (Daily)
102

New York Times New York Times
(Daily+Sunday) (Daily)
10.0 9.4

Direct Mail
Local Daily Advertising
Magazines Newspaper(s) (excluding
86 (Daity Catalogs)

76 68

Local Daily Catalogs
per(s) 32
(Daily+Sunday)
84 6. Al Local...

= who Own or Lease an ELECTRIC VEHICLE

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 64

Total persons.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times {Daily+Sunday)
New York Times (Sunday)
Avg. Hours+Minutes/day with Ad-

Wall Street Journal (Daily) Supported Print Media: Adults 25 - 64
Magazines

USA Today (Daily)

All Local Weekly Newspapers

who Own or Lease an ELECTRIC
VEHIOLE

Catalogs USA

Books
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

USA Today (Daily)

New York Times (Sunday)
9.7

New York Times
(Daity+Sunday)
95

Local Daily
New York Times Newspaper(s)
(Daily) (DailysSunday)
92 89

Local Daily Newspaper(s)
(Daily
85 Direct
MJ it
Advertisi
ng
(excludin

g
Catalogs)
70

New York Times
{(Sunday)
106

USA Today (Daily)
104

Magazines
8.6

New York Times
(Daity+Sunday) Local Daily Newspaper(s)
(Daily+Sunday)

84

Direct
Mail
Advertisi
ng
{excludin

Local Daily Newspaper(s) L
(Daily Catalogs)
7.6 68

New York Times (Daily)
94
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- 10,832 or 16.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 30.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

‘Wall Street Journal (Daily)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs

Toral persons

O 3%
PR " o

mwho Own or Lease an ELECTRIC VEHICLE

who Own or Lease an ELECTRIC
VEHICL

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

MINNEAPOLIS-ST. PAUL

m MINNEAPOLIS-ST. PAUL

Time 5,

=
o

AR R R RS

i

=
o
R

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Local Daily
Newspaper(s)
(Daily+Sunday)

Wall Street Journal
(Daily) ;
9.5 77

Local Daily

New York Times (Daily) Newspaper(s) (Daity
89 77

Direct Mail Advertising
{excluding Catal Catalogs

USA Today (Daily)
69 X

New York Times (Sunday)
106

Magazines

USA Today (Daily)
6 92

Direct Mail

Wall Sweet Joumal Advertichg
(Daily)

98 MNew York Times (Daily)

86

Local Daily

Newspaper(s) (excluding

(Daity Catalogs)
74 (> ]

Local Daily Catalogs
New York Times Newspaper(s) 32
(Daily+Sunday)

96 Al Local...

= who Own or Lease an ELECTRIC VEHICLI

E

® MINNEAPOLIS-ST. PAUL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs

Books

MINNEAPOLIS-ST. PAUL DMA

rotal Persons

B e ——
Caasinn |

(00285 |4 1o

® who Own or Lease an ELECTRIC VEHICLE
Scarborough R2 2025: Aug24-Jul25

who Own or Lease an ELECTRIC

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64
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Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent.

New York Times
(Sunday)
108

Wall Street
Journal (Daity)
98

Local Daily
per(s)
(Daily+Sunday)
7

New York Times Local Daily
(Daily) Newspaper(s) (Daily
89 77

Magazines
68

e =
R HEe Jhe MR v
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USA Today (Daily)
639

Local Daily
Newspaper(s) New York Times
(Sunday) (Daily)

New York Times 9.0 86
(Sunday)
106

USA Today (Daily)
96

Local Daily Newspaper(s)

Wall Street Journal Local Daily Newspaper(s)  (excluding
(Daily) (Daily Catalogs)
98 7.1 68
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13,489 or 27.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 31.8% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64
T~

Local Daily Newspaper(s) (Daily 039
Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

mlm

Local Daily Newspa per(s) (Sunday)
Books

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

New York Times (Daily)

‘Wall Street Journal (Daily)
Magazines

New York Times (Daily+Sunday)
New York Times (Sunday)

who Own or Lease an ELECTRIC ST. LOUIS

VEHICLE

All Local Weekly Newspapers
Catalogs

= who Own or Lease an ELECTRIC VEHICLE m ST. LOUIS

Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

New York Times (Sunday)
15

Local Daily Newspaper(s)
(sunday)
13

New York Times
(Daily+Sunday)
111

Direct Mail
Advertising
(excluding
Catalogs)
85

Local Daily Newspaper(s)

(Daily
92

Local Daily
Newspaper(s)
(Daily+Sunday)
103

Magazines
67

New York Times (Sunday)

New York Times
(Daily+Sunday)
108

Local Daily
Newspaper(s)
(Sunday)
101

New York Times
(Daily)
105

Local Daily
Newspaper(s)

Dai "
(Dail \v unday) Magatines

75

Direct Mail

69

Catalogs
34

Al Local...

= who Own or Lease an ELECTRIC VEH

ICLE

m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

rotal Persons

Local Daily Newspaper(s) (Daily 039

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad-
Magazines Supported Print Media: Adults 25 - 64
New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Catalogs m 0.2% 2.7% Mmouna;gg:nﬂtcml( ST.LOUIS
oo [l 3%
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Avg. Day Ad-Supported Print Media (% Time Spent & Av

% Time Spent.

g. Minutes/day Spent): Adults 25 - 64

New York Times
(Daily+Sunday)
111

New York Times
(Sunday)
115

New York Times
10.7

Wall Street Journal (Daily)
106

Local Daily
Newspa
(Daily+Sunday)

(Daily)

Local Daily
Newspaper(s
) (Daily
9.2

Direct Mail Advertising
(excluding Catalogs)
85

Magazines
6.7

New York Times
(Sunday)
111

New York Times
(Daily+Sunday)

Local Daily Newspaper(s)
(Sunday)

‘Wall Street
Journal (Daity)
99

New York Times (Daily)
105

Magazines
10.1

Local Daily
Newspaper(s)
(Daity+Sunday)

Mail
Advertisi
ng
(excludin
Catalogs)
(]
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Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily)

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Catalogs

All Local Weekly Newspapers

Totol Persons:

—!m'
m
S, S— Y
[cae 1 e el
ﬂll’x"

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

who Own or Lease an ELECTRIC
VEHICLE

CINCINNAT

a
=

# who Own or Lease an ELECTRIC VEHICLE m CINCINNATI

22,270 or 56.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Direct Mail
Advertising (excluding Catalogs) for an average of 12.3 minutes every day representing 51.1% of all
time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 25 - 64

Direct M

{excluding Catalogs)
123

USA Today(Daily)
100

Wall Street Journal

Local Daily
Newspaper(s}
{Daily

(Daily) 75

10.0

New York Times
(DaitysSunday)

Newspaper(s)
(Daity+Sunday) Magazines Catalogs
82 5.4 a8

USA Today (Daily)

Wall Street Joumal
(Daily)
10.0

New York Times
(Daity+Sunday)
9.7

Magazines
86

Local Daily
Newspaper(s)
(Daily+Sunday)
84

Local Daity
New York Times Newspaper(s)
(Sunday)
93

(Daity)
94

Local Daily
Newspaper(s)
(Daity
75

Catalogs
. e 3.0
(excluding Catalogs)

&7 All Local...
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

USA Today (Daily)

Wwiall Street Journal (Daily)

New York Times (Daily)

Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Catalogs

All Local Weekly Newspapers

Books
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Searborough R2 2025: Sep24-Jul25

Toto! Persons % Time Spent:

m-lm

27.69

Avg. Hours+Minutes/day with Ad-
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Avg. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 - 64

Direct Mail Advertising
(excluding Catalogs)

USA Today (Daily)
100

o| Local Daily Newspaper(s)

Wall Street Journal {Daily)
100

New York
Times
(Daity+Sunday)
55

i New York Times
Daily+Sund: "
[{ alvg;"* lay) (Daily)
65

Local Daily Newspaper(s)
(Daily
7.6

USA Today (Daily)
108

‘Wall Street
Journal (Daity)
10.0

New York Times
(Daily+Sunday)
9.7

New York Times (Daily)
94

Magatines

Local Daily
Newspaper(s) (Daily
75

Local Daily
Newspaper(
)
(Daily+Sund
ay)

84

Direct Mail Advertising
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily+Sunday)

NMew York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

m who Own or Lease an ELECTRIC VEHICLE

LSS 2 S

‘who Own nm ELECTRIC
VEHIQLE

% Time Spent.

. 14,132 or 15.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Direct Mail
Advertising (excluding Catalogs) for an average of 6.3 minutes every day representing 47.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

'WEST PALM BEACH-BOCA
RATON

USA Today (Daily)
86

Local Daily
Newspaper(s)

Direct Mail Advertising
(excluding Catalogs) (Sunday)
63

49

New York Times
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Newspaper(s) 3.7
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New York Times Newspaper(s)
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45 3.7

USA Today (Daily)
13

New York Times (Sunday)
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Newspaper(s)
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New York Times
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Direct Mail
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Newspaper(s) (Daily
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New York Times (Daily+Sunday)
New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily) M mm
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Magazines
All Local Weekly Newspapers

Books
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos
Due to Ads on %)

70,645,506 40.8%

61,396,286 ' 35.5%
48,444,187 28.0%

37,288,254 21.5%

e ————————

Local AM/FM Radio
Podcasts
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